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U-Multirank

• A brief history

• Position among global rankings

• How to use it

PESHES workshop 12 June 2018

Frans Kaiser, CHEPS

A brief history

2009
European Commission: feasibility study of making a multidimensional 
ranking

2009-2010: Design
Design principles: comparability (like with like)

multi-dimensional
multi-level
user-driven
methodological sound
Participatory approach
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A brief history

2010-2011: Feasibility study (150 HEIs)

2012-2014: First edition (850 HEIs)

focus on feasibility and coverage

2015: Second edition (1000 HEIs)
2016: Third edition

2017: Fourth edition (prefilling 2 countries); applied research indicators)

2018: Fifth edition (prefilling 4 countries)

A brief history

2019: Challenges regarding indicators

• Social inclusion

• Alternative education models (part time, distance, online)

• Quality of data
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Questions/remarks

• General

• From a Serbian/ Eastern European perspective

Since 2003 twenty global rankings have emerged 

M
ajor broad rankings:

ARW
U –

(Shanghai Ranking)
QS W

orld University Rankings
THE W

orld University Rankings

Position among global rankings
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Global rankings in higher education

• Why?
• Multiple users; multiple purposes

• How?
• What universities
• What activities/performances
• What indicators
• How to present results

• Impact on behavior.

Why rank?

• Users
• (Prospective) students

• University

• Funding agency

• Policy maker

• Employer

• Society at large
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How: What universities?

• Research intensive vs teaching oriented

• Level of programmes

• Comprehensive vs specialized

• Size and age

• Other…….(public vs private?)

How: what dimensions of performance

• Teaching

• Research

• Knowledge transfer

• International orientation

• Regional contribution
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How: type of indicators

• Indicators

• Objective information
• Statistics on  students

• Statistics on  staff

• Statistics on  finance

• Statistics on  publications

• Statistics on  em ploym ent

• Subjective information
• U ser ratings
• Prestige/ reputation scores

How: sources of information
• Questionnaires
• Institutional
• Department
• Students
• Graduates
• ‘Experts’

• International databases
• ETER
• Worldbank
• IAU
• Eurograduate

• National databases
• Statistical offices
• University associations

• Other sources
• Institutional websites

How trustworthy is the 
information?
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How: presentation

• Sorted lists of scores 

• Create overall score
• + easy to  com m unicate

• - w eighting the ind icators

• - over sim plification

• Create multiple lists (user driven)
• + user determ ines w eights

• -d ifficu lt to  com m unicate

• Categorised scores

Effects of global rankings

• On students

• On universities

• Institutional benchmarking/profiling

• Gaming the results
• Focus on what can be measured

• On policy makers
• Funding

• Quality assurance

• Reputation race

• Matthew effect
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Assignment: assessing global ranking

• Describe one of the global rankings in terms of:
• Dimensions

• W hat d im ensions do the other global rankings use?

• Indicators
• W hat ind icators do the other global rankings use?

• Definitions: 
• are  there  any peculiar defin itions?
• A re they valid  for w hat you w ant to  m easure?

• Data
• W hat data are  used
• Types of sources

• Impact (in Serbia)

https://www.topuniversities.com/university-rankings

http://www.leidenranking.com/

https://www.timeshighereducation.com/world-
university-rankings

http://www.shanghairanking.com/

http://www.umultirank.org/

https://www.topuniversities.com/university-rankings
http://www.leidenranking.com/
https://www.timeshighereducation.com/world-university-rankings
http://www.shanghairanking.com/
http://www.umultirank.org/
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The league tables differ substantially from U-Multirank
Shanghai QS THE UMR

Organisation University spin-off 
(Shanghai Ranking 

Consultancy), 

(largely) Not-for- profit

HE Services (Fairs);
Commercial

Publisher
Commercial; Private 

equity owned

Non-commercial

??? > 250 staff (whole 
company) 

???
Offices in UK, US, 

Australia, Singapore

~ 12-15 staff

Main business Ranking Fairs & conferences Publisher Ranking
Business with ranking Benchmarking services Data services, Summits Conferences, 

consulting, data 

services

(Benchmarking 
Services)

Coverage Research universities Research universities Research universities Diversity of institutions

• Institutional 800 universities 950 universities 1,000 universities 1,500 HEIs
• Subjects 53 subjects 48 subjects 17 subjects

Full Access Free Registration Registration Free

Web traffic  (Oct 2017)
Monthly unique visitors 885.000 4.5 mio* 2,4 mio** 10.300

Average visit duration 2:18 minutes 2:52 minutes 2:35 minutes 3:00 minutes
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Assignment; UMR for institutional benchmarking

• List three institutional strategic indicators of your institution
• Search U-Multirank for indicators that could provide information on 

those indicators

• 15 min.


